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Pledge recruits to support
sales and service plans 
Coinciding with the launch of a
high profile marketing campaign
and dealer support programme,
Bedfordshire-based Pledge Office
Chairs has announced two
appointments. Alistair Gostling
joins the company as the new 
area manager for London, while
Barbora Bonham steps into the
newly created role of sales office
manager.  

Alistair’s background is in 
dealer sales and tells us he is 
looking forward to “giving a little
back” to the growing dealer 
network in London. Barbora has
been appointed to develop 
and coordinate a number of new
initiatives to increase the service
levels at Pledge. A key part of 
that role will be to integrate back-
office activities such as sales, 
production and transport adminis-
tration, progress chasing, sample
programmes and logostics. 

Commenting on both appoint-

ments, sales director Stephen
Russell told Interior Channels: “We
are delighted with the current pro-
gression of our plans to increase
sales of Edge Design and the

Pledge Collection by creating 
a strong brand awareness. The
appointment of two proven 
individuals can only hasten the
realisation of those plans”. 

Dovetail’s identity wins coveted Red Dot award 
Six months on from re-inventing
itself with the launch of its new
identity, furniture dealer Dovetail
has won a highly coveted Red Dot
award for Communication Design.
It is the culmination of the visual
presentation of the company
developed in association with
design agency 999 Design. The
work covered every aspect of cor-
porate branding, including a new
logo, literature and web-site as

well as the ‘seamless thinking’
strap line. The award, which
attracted 6,000 submissions from
52 countries in 2006, serves as
evidence of Dovetail’s status as a
leading furniture solutions provider. 

Commenting on the Red Dot
accolade, which will be presented
at a gala ceremony in December,
Ian Weddell, managing director of
Dovetail said: “The value we bring
to end-user clients and to archi-
tects is the ability to coordinate
and proactively manage every
aspect of a project and installa-
tion, to provide the consistent
thread that ties all the constituent
parts together. The new logo, with
the thread and new strap line
‘seamless thinking’, perfectly
encapsulates this capability”.

A major new trend in the manufac-
ture of seating is the use of memory
foam, originally developed for
NASA to ease extreme G-forces on
astronauts by distributing pressure
across the entire surface. Albion
Chairs tells us that it now incorporates
moulded memory foam as standard
in the seat, back, headrest and
multifunctional arms of most of its
extended Spymatics chair range.
The claim for the material is 
that it makes seating immediately
more comfortable because it moulds
around the body, and prevents
restricted blood supply during
extended sitting. 
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